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= October 18:
v'"Marketing Technology to Latinos

= v'"November 1.
Getting to Know your Latino Communities

= v November 15:
Planning and Implementing your Computer
Programs and Activities

= November 29:
Promoting your Computer Programs and Activities

Participate in all four and enter a drawing to win a Kindle Touch!

www.lcsworldwide.com
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. Each webinar will have a content related follow

up activity
. These activities are optional

. Dateline to turn in activity is Friday before the
following webinar

. Two-three responses will be selected and
commented at the next webinar

. Participants who turn in all 4 activities will get a
double entrance at the drawing!

www.lcsworldwide.com
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Prograrns ancd Activities
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By the end of this webinar, you will be able to:

1. Create affordable, culturally appropriate messages
2. Evaluate promo tactics according to customer needs
3. Learn about other free or inexpensive tactics

3. Learn to promote services through technology

4. Develop and implement a media plan

www.lcsworldwide.com
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Topics to be developed:

= Social Marketing: With your customer in mind
= Promotional Tactics in Libraries
— Money Talks
— Creating Effective Messages
* The “Flyer Fever” (and why you need to cure it )
— Social Media in the Library Environment
— A Non-nonsense Media Plan

www.lcsworldwide.com



Social Marketing
With your Custorner in Mincl
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DITTERENGCES

Traditional Marketing Social Marketing
What? Products and services What? Benefits
Who? Businesses, corporations Who? Government, non-profits
When? Constantly When? Campaign / budget basis
How? Product information / How? Beliefs and motivations /
emotional response emotional response
What for? Change mass behavior / What for? Change individual
move products behavior / benefit society
Final result Profit Final result Public good

www.lcsworldwide.com
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. We share ideas to help people improve lives

. We put the customer needs at the center of our
strategy

. We must know their needs

4. We must understand people’s behaviors and

motivations

. We encourage people to change behaviors

www.lcsworldwide.com
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Language:
English / bilingual

Instruction:
Class w/follow up
sessions

Needs

_ Parallel
transportation

children ‘s
activities

Instructors:
Library staff

Topics: Opening
Facebook , Twitter,
MySpace, YouTube

Influencers:

Bring a friend

www.lcsworldwide.com

Strategic
Partners: For
transportation?

Level of instruction:
Beginner




ATCUSTOMENECENTEREN AR PLOEGT

- R ——y pr—
» s ; 29
w 'J‘ 3 GRATIS &5 = .mm NUEVO INTERNET EXPLORER & - GRATIS
E T AHOQO
‘ o o 2 = |#—G
A cqey 1w
~ A+ Sy %
& 4 ( X

VOLVER]fe—
2 >

(¢

7s
%
NS

%
N

20

=

EEEKED

Priny
~
20
‘.‘A
) @



http://www.netflix.com/
http://www.goyapr.com/index.php?option=com_content&view=category&layout=blog&id=47&Itemid=64
http://www.goyapr.com/index.php?option=com_content&view=category&layout=blog&id=36&Itemid=56

Customen Readiness

Stage 1. Awareness

= The costumer develops AWARENESS about
the ideas you want to promote

« Processes information = education
+ Understands benefits (not services or products)

coLpit
1 R
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Customen Readiness

Stage 2: Acceptance

= The customer reaches ACCEPTANCE or
approval of the promoted idea

- Evaluates choices + decides favorably

- Eliminates doubts = limiting beliefs, opposed messages
and messengers

WARM!
B —

www.lcsworldwide.com



Customen Readiness

YE

Stage 3: Action

= The customer takes ACTION if your organization
has been successful with its strategy

+ Accepting your idea =/= taking action.
« Overcoming barriers =3 solutions

www.lcsworldwide.com



Promotional Tactics In Libraries
Money Talks

www.lcsworldwide.com
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1. Chose the appropriate tactic

- Selecting free or inexpensive tactics to deliver the
message

2. Put the message into words
- Creating effective messages (including images)
3. Deliver the message

- Using appropriate media with a non-nonsense plan

www.lcsworldwide.com
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= Low budget tactics = Costly advertising
— Word of mouth tactics
— Public relations — Printed materials
— Personal networking — Paid massive
_ Referrals advertising
— Publicity — Direct malil and

telemarketing
— Promotional items

— Public announcements
— Pop and social media

www.lcsworldwide.com
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1. Word-of-mouth: Atrue, successful story that
includes third-party credibility

2. Public relations: Media interviews; speakers at
conferences, events, fairs, trade shows; invite
community leaders in LAB as spokespersons

3. Personal networking: Talk to Latinos with
enthusiasm and convincingly

4. Referrals: Use current patrons to bring new ones

www.lcsworldwide.com
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1. Publicity: Press releases, weekly column in local
newspapers, radio and TV

2. Public service announcements (PSAs): Public television
and radio, community boards, and local government
announcements

3. Popular and social media: Online resources, Latino
portals, online social networks, blogs, newsletters, library-
made songs and videos, contests, bilingual cartoons,
fotonovelas (graphic novels) (www.ilovelibraries.orq)

www.lcsworldwide.com


http://www.ilovelibraries.org/
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1. Printed materials: Brochures, flyers, posters,
calendars, a bilingual newsletter (also online)

2. Paid advertising: Ads in television, radio, Internet,
magazines, newspapers, direct mailings, telemarketing

3. Direct mail and telemarketing: Costly campaigns that
require a long time, with low returns

4. Promotional items: Budget promotional items or make
your own: posters, cards, coupons, bookmarks, T-shirts,
and more

www.lcsworldwide.com
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Promotional products
— Free handouts, storybooks, textbooks, DVDs, pens
Promotional ideas

— Coupons, gift certificates, recognition awards, games
and contests

Promotional practices

— Downloading and burning a CD, a product or service
demonstration

Promotional activities
— Engage customers and strategic partners

www.lcsworldwide.com



Questions
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Promotional Tactics In Libraries
Creating Effective Vlessages

www.lcsworldwide.com



Understand what makes sense to
your diverse customers!

www.lcsworldwide.com
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Give clear instructions in your message.

EASY TO REMEMBER



Sonia Sotomayor
Supreme Court
Justice

Bill Gates
Founder of
Microsoft

Who is a success story
] in your library or your

community? 7
K

a. Choose a credible spokesperso
(third party credibility)
b. Emphasize success stories

Antonio Banderas,
celebrity

www.lcsworldwide.com
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Rule #= 4
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Use images that relate to their
specific cultures, beliefs and

values, not stereotypes.

6 ©

www.lcsworldwide.com
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Use images that are less compromising
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http://www.petco.com/Page.aspx?PC=bottomlessbowl&Nav=16
http://www.petco.com/Landing/petco_Promo_AddPromo_true_PromoCode_may09_Nav_525.aspx
http://www.blockbuster.com/corporate/privacyPolicy
http://www.alibris.com/books/in-our-warehouse?cm_sp=Promo-_-freeShip-_-home-RHS-300
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http://www.alastore.ala.org/

SIRTaRESTAN G NVIESSAUES

= http://www.springfieldlibrary.org/hispanic/hispanicheritage.html

= http://library.arlingtonva.us/departments/libraries/sites/librariessiteshi
spanic.aspx

= http://www.colapublib.org/hispanic/

www.lcsworldwide.com


http://www.springfieldlibrary.org/hispanic/hispanicheritage.html
http://library.arlingtonva.us/departments/libraries/sites/librariessiteshispanic.aspx
http://library.arlingtonva.us/departments/libraries/sites/librariessiteshispanic.aspx
http://www.colapublib.org/hispanic/

Questions
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Creating Effective Messages
The “flyer fever”

www.lcsworldwide.com



Clases de

Computacion

Gratis y en espaiiol!

Todos los viernes

desde

2:00-3:30 p.m.

Aprenda computacién basica,
procesamiento de texto,
correo electronico, programa
de presentacidn, y busqueda

de Internet.

CALENDARIO DE CLASES

14,21, y 28 de Enero
4,11, 18,25 de Febrero
4 de Marzo

LUGAR: Biblioteca Publica de Des Plaines

Las clases son en espaiiol v gratis. Empiezan el proximo viernes, 14 de Enero a
lag 2:00 de la tarde. No se pierda esta gran oportunidad. Por mayor informacién
llame al 847-376-2802. Se matricularan primero a las personas

que lleguen primero. D
-

www.lcsworldwide.com




Sta0ECTTAWEENESS

Goal: Inform and educate your audience and i@wcers .

r ¥

Free tactics: Press releases, weekly column,
pictures of the facility, a public relations or

a word-of-mouth campaign, personal networking,
online social media, and library-made videos

Paid tactics: Direct massive mailing, printed
materials, radio and television spots with an educational message,
professionally made videos

Incentives: A prize contest short demo videos about the activity or
practice, “bring your friend” or “tell a friend” and other introductory
tactics

www.lcsworldwide.com
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facebook
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D info

&4, Friend Activity
Donate

[ Events

About

Your Place. Stories you want,
information you need, connections

you seek....
More

3474
like this

42

taking about ths

609

were here

Likes

Community * Topeka, Kansas

Government

wall T

share: [ Post [ Photo €] Li

Write something...

Topeka & Shawnee Coun
For those just getting into Fa
for Beginners dass Tues. at

caling: 785-580-4606. Can't

Like * Comment * Share * 2
Topeka & Shawnee Coun
We wil be in the Miraee on K,
Downtown Topeka,

ke * Comment * Share * ¢

) 3 people ke this.

Write a comment. .

Topeka & Shawnee Coun
Get your baby boogieing at
tomorrow(Sat). Come share i

8] Lke - Comment - Sh

See Al

52976.305551.5530982975&type-=!
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B"RE'Goodmor... | B Facebook Ads|

Topeka & Shawnee County Public Library

. Susana G.Baumann Home

You and Topeka & Shawnee County
Public Library

| Create a Page
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February 2003

Hipanos: La Mayor Minoria

For Leia Park

Una de |las cualidades gque mas
distingue a Los Estados Unidos,
es la gran diversidad de razas
gue agui conviven y comparten
un mismo territorio. ¥ aungue el
camino para lograr una armoni-
osaconvivencia entre éstasno ha
sido facil, se han dado grandes
adelantos, como el establecie-
miento de la Organizacion para
los Derechos Humanos. Sin
embargo, tedavia quedan delica-
dos obstaculos que vencer.

El pasado martes 21 de enero,
se dieron a conocer plblicamente
en todo el pais, resultados del
Censo 2001 ... y lo que estos
reportes arrojaron, pronostica un
gran cambio para todo el pais.

Por largo tiempo, habla sido
la reminidad afraamericana la

www.lcsworldwide.com

Estados Unidos. Su histaria de
lucha por sus derechos humanos
y civiles, es conocida por todos, y
se reconoce que gracias a ellos,

otras minorias puedan ahora
gozar de los mismos derechos.

Pero en la actualidad, de acuerdo
con el census, son los hispanos
la minoria que mas ha crecido,
rebasando a la afroamericana por
aproximadamente un millén de
personas. Entre abril del 2000 y
julio del 2002, los hispanos cre-
cieron un 5%, llegando asi a los
27 millones de habitanies en este
pais: mientras que los afroameri-
canos crecieron sdlo un 2%, lle-
gando a los 36 millcnes. Esto
sefala un cambio sin precedentes
en Los Estados Unidos. porque
por primera vez en su historia, no
son los afroamericanos la mayor

minnria T L

e haber un mensaje
portante para ti.

BU

Persanales

TISTEZ

en la nueva seccion de

del Smer

Hispanics Largest Minority

Hy Leia Park

America has always been
described as the ‘great melting
pot” of the world because of the
wide range of ethnic cultures that
inhabit it. Huge strides have been
made with the civil rights move-
ment to make this a positive
expression, but more changes
appear 1o be brewing on the hori-
zon.

On Tuesday, January 21, there
were numercus reports in media

crganizations around the country
regarding the U S. Bureau of the
Census 2001. What these reports.
spell out in numbers is change for
all of America.

The African American commu-
nity has long been the largest
minority in America, fighting for
their rights and paving the way for
others to follow. However, accord-

1o the census, the Hispanic
populaticn has jumped nearly 5%




INTIUENGErS

Word-of-mouth!

= Children

= Current Latino patrons

= Other current library patrons
= Latino newspapers and media

= Businesses, employers, priest,
doctors, etc.

www.lcsworldwide.com
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Goal: To reaffirm options and overcome barriers \

Free tactics: Interviews on local radio or television; ™
additional press releases; participation at community
events; library pictures or videos of past events;
pictures of the facility or your staff; a social media
page—preferably bilingual

Paid tactics: A follow-up direct mail letter; distribution of calendars,
newsletters, and/or cartoons; third-party credibility in videos, radio, or
TV spots

Incentives: Interactive activities to request contact information, all
requiring free registration

www.lcsworldwide.com
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Welcome | Log In
Home Ctlog My A

M

Clases de Comput |on‘!rat|s' |

123.5678
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STA0EIGTPAGHION

Goal: To encourage the customer to take actionY

Free tactics: Flyers, public service announcements
in the local media (on local radio and TV), or an event
calendar reminding them to take action; “Pitch”

your audience

Paid tactics: A direct mail reminder card, a brochure with a registration
form insert, a phone call to entice potential registration, or a massive e-
mail with a registration deadline if you have their contact information

Incentives: A gift to register—free materials; a “chance to win”;
bookmarks; children’s story books; a coupon, and other tangible
Incentives.

www.lcsworldwide.com






Questions
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Promotional Tactics In Libraries
Social Meclia

www.lcsworldwide.com



English
Espanol
Francais
Pyccknit
32} ‘~Z

Find a Queens Library

'/ Queens Library

Enrich your Iy ﬁ

| Select a Library

Find by ZIP

Languages » Spanish-Home

BIENVENIDOS

Bienvenidos a la pagina en espafiol de Queens Borough Public Library. Esta
pagina ha sido creada como un servicio para los residentes de Queens que
hablan espafiol y para la ¢ d global poder encontrar noticias generales e
informacion acerca de Queens Library, sus colecciones, programas y servicios
en espafiol. Aqui usted encontrara una gran variedad de recursos incluyendo
sitios de Internet recomendados y la oportunidad de buscar en InfoLinQ™, el
catalogo en linea de la biblioteca. Esperamos que la informacién que usted
encuentre aqui satisfaga sus necesidades de informacion. Por favor, visite
regularmente nuestra pagina para enterarse de informacién actual.

M Lo siguiente puede ser utilizado remotamente (e.g., desde su casa). Usted
debe tener una tarjeta validada de Queens Library para utilizar estas bases de
datos. Las tarjetas de Brooklyn Public Library y New York Public Library no
pueden utilizarse para tener acceso a estas bases de datos comerciales. Si
usted no tiene una tarjeta, por favor, pregunte a alglin empleado de la biblioteca
o visite la filial de Queens Library de su preferencia para obtener una.

www.lcsworldwide.com

VUL GUAIANVERSITES

My Account ™= " My Queens Library
Renew ltems | Web Membership

Print this page &

Bibliotecario a Su Alcance

Sistema Decimal Dewey
Tarjeta de Ia Biblioteca

Cuotas de Vencimiento
Extendidas

Sucursales Con
Colecciones en Espaiol

InfoLinQ™ / El Catalogo de
la Biblioteca

Informese Sobre su
Biblioteca

Programas Latinos HER
iBienvenidos a Queens
iLibros en letra grande!

Informe (Revistas en
espanol)

NOAH (Salud)
Sitios Bilingues
Sitios en Espaiiol

e-libros para ninos
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“What’s up at the library?”
“Where's the nearest?”

Websites:

* |Informational
* |Interactive

- Evergreen

+ Personal reminde
« Alerts

Events at Central Library Library

Today

Date

05/11/11
4:00PM

For Adults

Date

05112111
1:30PM

Program Description

Teen Games [Add to My Events]

Spend the afternoon playing games at the library! We
offer PlayStation 2, Wii, and various beard games. For
Grades 7-12.

Program Description

Job Readiness Workshop

Events] = “0 ﬁ ce I g et

Join us for this interactive worfshop. The topics for

each workshop are: April CBme to YOU
emotional reacton to job Jfs: May 5, dajh frth (@) rk

change; May 12, Polish gour resume; May 19, Reflecting

on your future; May 26, Reveloping anr Rﬁ 6 W

Workbooks and Layout. Attendees sho P
computer skills, such as being able to use the keyboard
and the mouse, and to open and close applications.

View more information in EPDF format

Job Information Center Orientation - Spring
Series [Add to My Events]
What is the Job Information Center and what does it do?

Events Calendar

<< May2011 >

SMTWTTFS
24 2526 27 28 28 30
152530 8 -SUEST
8 9 10 11 1213 14
15 16 17 18 19 20 21
22 23 24 25 26 27 28
2930311 2 3 4

www.lcsworldwide.com
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Social media
65% Latinos

Twitter daily
20% Latinos

Facebook
22 million Latinos

www.lcsworldwide.com



Your Library's Ean' Bage

@) Topeka & Shawnee Coun

File Edit View History Bookmarks Tools Help

facebook.com | https://www.facebook.com/Topekalibraryref=ts

[ Topeka & Shawnee County Public Library

2 wal

[ Info

&4, Friend Activity
Donate
Events

About

Your Place. Stories you want,
information you need, connections
you seek....

More

3,474
like this

42
talking about this

609

were here

Likes See Al
=5 |

Topeka & Shawnee County Public Library

Government & Community * Topeka, Kansas

N =

Topeka & Shawnee County P... * Everyone (Most Recent)

share: [Z Post [@ Photo ¢]] Link '3 Video

Write something...

Topeka & Shawnee County Public Library

For those just getting into Facebook, we have a few spots open in our Faceboook
for Beginners dass Tues. at 1pm in our Computer Training Center. Register by
calling: 785-580-4606. Can't make it? Ask for other upcoming training sessions.

Like * Comment * Share * 2 hours ago * @

Topeka & Shawnee County Public Library
We will be in the Miracle on Kansas Ave. parade. See you at 6 tonight in
Downtown Topeka.

Like - Comment - Share * Saturday at m via mobile « @

) 3 people like this.

Write a comment...

Topeka & Shawnee County Public Library
Get your baby boogieing at the library. Storytime with Kyler is at 10am
tomorrow(Sat). Come share a story with us, sing and dance.

la Like - Comment - Share * Friday at fia mobile * @&

https://www.facebook.com/media/set/?set=210150163106452976.305551.5530982975 &type=1

www.lcsworldwide.com

. Susana G.Baumann Home

You and Topeka & Shawnee County
Public Library

&4, 5 friends like this.

Recommendations (3) See All

Leanne Jay another facebook
, library

7™ Paulo Eusebio nice library. has a
lot of selection of books. alot of
movies too.

Write a recommendation. ..

People You May Know See All

Maria Edelmira Chamorro
& Add Friend

Agustina Cufiado
6 mutual friends
&, Add Friend

! Milo Catell
8 7mutual friends
8l Add Friend
| 49 Chat (7)
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::’ + facebook en espanol

Account Settings

» Susana G. Baumann

% General Account Settings
{5 security

[:I Notifications

&8 Apps

Susana G. Baumann

Mobile You have not set a username.

= Payments
[f3 Facebook Ads i Primary: shaumann@Ilcsworldwide.com

Password Password last changed over a year ago.
You can also visit your privacy
preferences or edit your profile
to control who sees the info
there.

Networks No networks.
Linked Accounts You have 0 linked accounts,

Language ‘
s Choose primary: | Englsh (US)

Download a copy of your Facebook data.

Facebook @ 2011 * English (US) About - Advertising - Create a Page * Developers - Careers * Privacy * Terms * Help

1¢ Chat (4)

(=a=l ] - {® nbox - Micros... = RE Good mor... 1_33 BTOP Texas._... Ty BTOP Texas.... ) 2 Firefox \" Media contact... #® Revised Pages... <& Ev‘ ¢ 118eM

www.lcsworldwide.com
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Translating Facebook Pax ' “enter - Mozilla Firet
File Edit View History Bookm: ols
facebook.com | hitps://www.facebook.com/help/Tpage=275455369151184

Translating Facebook Page Posts - Face...

facebook HELP CENTER Search the Help Center Back to Facebook

Hasiis Translating Facebook Page Posts EngishUS)  [<]
Basics » Explore Popular Features » Facebook Pages

Trouble Using Facebook Expand All - Share
» How do I translate a post from a page I follow on Facebook?

Report Abuse or pOliCY Click the Translate link under  public page's past. A Bing translation will appear in a popout

Violations window, and you'll have the opportunity to submit your own...
» Who can translate my Facebook Page's posts?

Bing automatically offers a translation for each public post that appears on your Page. This

AdS and Business translation is available when people dick the Translate link...

Solutions » What happens when someone translates my Facebook Page's posts?
As a page admin, you can manage your translations inline. Click the Manage Translations link
Safety Center underneath your post. A popout window will appear thatl giv...

» What if people submit or abusive translations for my page posts?

You can approve or dedine a translation through the Manage Translation link under posts on
your Facebook Page, You can then correct the translation and o...

Community Forum

Games and Apps

Facebook ® 2011 - English {US) About - Advertising - Create a Page * Developers * Careers * Privacy * Terms * Help

www.lcsworldwide.com
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77 - ¢ W29~ Google

W Twitter en Espafiol

| ,'ell espanol registio | ingreso | juegos explorar _ Q

|
L : ‘ B Twitter en Espariol te

| R permite compartir fotos,
videos y mensajes con
todos.

;' de Noviembre

Actualizaciones de Twitter en Espariol

Busco Gente
Busque Gratis por Nombre-Direccién, Nimero de Teléfono y Mucho Mas!

voavi. Intelius.com
Anuncios Google Ingresa a tu cuenta ahora

2000000000 I

‘ @DiplomadoHTML5 compartir la actividad 1 del cursomas] | | Lsuang -NGINGLU

No avergiiences tu vivir, ponle al sentir su reirfmas]

| por hamletbarrera, 26 seoundos afras 0= | Responder T 1
, ~ingreso |

www.lcsworldwide.com
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= Several options to offer content:
= Apps, Wikis, mobile sites ANz T 10:45 AM

English
Esp:

e Queens Library

#301 Enrich your life

— Does your mobile website solve a
u nlq ue prOblem? rastome

Jcensone | BIENVENIDOS

. . =
Gl Bienvenidos a la pagina en espafiol de Queens Borough Public Library. Esta
— Does the Wiki serve a s peci fic e ek e s

hablan espafiol y para la comunidad global poder encontrar noticias generales e

Research Databases informacion acerca de Queens Library, sus colecciones, programas y servicios

.
n I C h e ; il en espafiol. Aquiusted encontrard una gran variedad de recursos incluyendo
. Join Queens Library sitios de Internet recomendados y la oportunidad de buscar en InfoLinQ™, el

catdlogo en linea de la biblioteca. Esperamos que la informacion que usted
Your Community encuentre aqui satisfaga sus necesidades de informacion. Por favor, viste
regularmente nuestra pagina para enterarse de informacion actual.

Library Services A-Z My siquiente puede ser utiizado remotamente (e.g., desde su casa). Usted

ill the app be highly interactive?
- debe tener una tarjeta validada de Queens Library para utiizar estas bases de
D 0 e S I t m ak e e O I e I au h > datos. Las tarjetas de Brookiyn Pubiic Library y New York Pubiic Liorary no
. pueden utiizarse para tener acceso a estas bases de datos comerciales. Si
ke il usted no tiene una tarjeta, por favor, pregunte a algln empleado de la biblioteca
idi bett heel
Are you building a better wheel?

o visite la filal de Queens Library de su preferencia para obtener una.

www.lcsworldwide.com
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INYOUTRFEG CAl NN ONCOMIMUNIL

Become the Buzz
of your town!

= 35% Latinos feel they can have a big impact on their community:
— Sharing or posting local stories
— Commenting on or tagging local news content
— Contributing to their own local content online

www.lcsworldwide.com



Promotional Tactics In Libraries
Creaie a2 Non-nonseanse NMecdia Plan
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Start a file with folders for each media

Write down ideas, keep publicity pieces and articles In
your file

Make a commitment to promote a hewsworthy event
regularly

Keep Latinos in the loop
Designate a person to be the media contact

http://www.abyznewslinks.com/unitetx.htm

www.lcsworldwide.com
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WORKSHEET 8.3 Media Outlets Contact List

Goal: Develop a media contacts file to plan and execute timely media promotional efforts.

Publications:
Submission
Publication Frequency | Contactperson | E-mail address Phone/Fax deadline
Latinos Unidos Weekly M. Garcia, mg@latun.com | 000-111-2222 Thursdays
news editor 4 p.m.
J. Perez, jp@!latun.com 000-111-3333 Thursdays
public service 4 p.m.

Brief description of the publication: Spanish newspaper covering Little Haven City and four surrounding counties

Circulation: 15,000 weekly
Distribution: Street, stores, churches, public libraries, other businesses

Price: Free

Broadcast outlets:

Local radio/TV Program/ Contact/ Submission

stations Frequency Producer E-mail address Phone/Fax deadline

WBCC Images/ Pete Clark, pete@wbcc.org | 000-111-4444 | Two weeks
Imagenes prod. mgr. 000-111-5555 before

Tuesdays broadcast

10-11 a.m.

Brief description of broadcast outlet: Local talk show about Latino topics in Little Haven City
Cumulative audience: Between 2,000 and 4,500 listeners/half hour
Planning schedule: Three to four months in advance

www.lcsworldwide.com
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Partner with community organizations
to promote your efforts in a “team” approa

= Community strategic partners:

— Working agreement with organizations and individuals
in the community to develop mutually beneficial projects

= Community leaders

— Heads of Latino community groups and associations, heads of non-
profit and government agencies, heads of faith-based organizations
and churches, “natural” leaders

= Market channels

— Market channels are businesses, organizations or agencies that can
help with advertising efforts (such as local Latino businesses owners or
businesses located in the Latino neighborhood)

www.lcsworldwide.com
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Strategic partners:
Name of strategic part-
ner (community leader, Distribution Contact E-mail Phone/ Delivery
market channel) frequency person address Fax deadline
Hispanic Professional Monthly Juan Guevara | Guevara@new | 800-123- Monday be-
Association meetings/ horizons. 7654 fore meet-
(brochures and flyers, Quarterly org ing/Three
news spot on newsletter weeks
organization’s before
newsletter) publication
Speaking engagement at community events:
Contact
person/ E-mail Phone/ Registration
Name of event Frequency Producer address Fax deadline
Little Haven Two-day Stan Less, sless@abc.org 800-111- Speaker's
City Health weekend producer 6666 registra-
Fair once ayear 888-111- tion and
in May 7777 booth:
Two
months to
two weeks
before
event

Brief description of event: Health care organizations and health care providers offer free health awareness

literacy and educational screenings, along with other vendors and community participants

Attendance: 50,000 people/day average

Location: Santa Ana Park, close to the Latino neighborhood in town

Speaker(s) for this opening: CLO chair and Latino trustee

www.lcsworldwide.com
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When is your audience more available?
— Special events, holidays, yearly and other seasonal

activities

When will they be more | - s c...

predisposed to listen
and participate?

— Time of the yeatrr,

Year around activities

Previous Next
<4 January 2012 Calendar Month P>
* denotes a legal U.S. holidsy.
Click on any of the holidays, events or observances listed in the calendar for more information.
® Flower: Carnation, Snowdrop
e Astrological Signs: Cspricorn: December 22 - January 19, Aquarius: January 20 - February 18
Sun Mon Tue Wed Thu Fri Sat
1 2 3 4 5 6 7
New Y=ars Day * Epiphany
8 9 10 1" 12 13 14
Save the Amelia
Eagles Day |Earhart Day
15 16 17 18 19 20 21
month, week, or day Mt Lushedgen R
King Jr.- Franklin's
Birthday
22 23 24 25 26 27 28
Chinese New Australia Day ot M
Year b
29 30 3
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Name of event/activity/campaign to be promoted: Basic Computer Skills

Stage of campaign: Awareness / Ongoing

Publicity/mediatacticselected: Articles in local Latino and mainstream newspapers

Format: Press release|

Implementation Distribution Topic Schedule

2 pressreleases Once everytwomonths | 1.A Latino cardholder: August/September

( One to launch the inthe following local Why he/she took the before Hispanic

information and one newspapers: class at the library Heritage Month

including a success and how it has

story) - Latinos Unidos helped him/her October/November
-LaPrensa before ESLclass and
-Reporte 3. A community strategic | when customers go back
Hispano partnerwhoworkswith | totheir regular yearly

Publishedin - Little Haven the library in computer activities (work, school)

local Latino and Daily News literacy efforts

mainstream March/Aprilwhen

newspapers mothers are looking for

spring break activities.

May/June before ajob
faireventat the library.
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NTOUGHNIECHNBICOVASENIESS

REMINDER!
= v'October 18: Marketing Technology to Latinos

= vNovember 1.  Getting to Know your Latino
Communities

= v November 15: Planning and Implementing your
Computer Literacy Activities

= vNovember 29: Promoting your Computer Programs
and Activities

www.lcsworldwide.com



Reguest these Great \WWorkshoeps!

Twelve Magic Customer Service Phrases Library Personnel
Need to Know in Spanish © 2004

(On-ground 5-hour session)

An interactive, fun yet powerful workshop, it provides some basic tools to handle language and
cultural barriers. Words, phrases and dialogues that will open the door to your Latino patrons
such as greetings, simple commands and instructions. Basic library vocabulary and phrases to
give directions and understand questions.

Twelve Magic Computer Phrases Library Personnel Need to
Know in Spanish © 2007

(On-ground 5-hour session)

Following the great success and popularity of 12 Magic Phrases, we offer customer service
phrases to interact with Latino patrons using computers. Easy commands to give instructions
and troubleshoot problems with computers. Excellent for bilingual trainers and all support staff
at the library!

Also, ask about our new webinars!
iInfo@lcsworldwide.com
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Building Texas Latino Communities
through Technology

sbaumann@Icsworldwide.com
Phone: 732 299 9622
Skype: shaumann342

Become a Facebook Fan at Facebook Pages/LCSWorldwide
and follow the BUZZ!

Thanks!
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mailto:sbaumann@lcsworldwide.com
mailto:sbaumann@lcsworldwide.com

