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A October 18:
P Marketing Technology to Latinos

A PNovember 1:
Getting to Know your Latino Communities

A P November 15:
Planning and Implementing your Computer
Programs and Activities

A November 29:
Promoting your Computer Programs and Activities

Participate in all four and enter a drawing to win a Kindle Touch!

www.lcsworldwide.com
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. Each webinar will have a content related follow

up activity
. These activities are optional

. Dateline to turn in activity is Friday before the
following webinar

. Two-three responses will be selected and
commented at the next webinar

. Participants who turn in all 4 activities will get a
double entrance at the drawing!
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Proroting your Compuier
Prograrns ancd Activities
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By the end of this webinar, you will be able to:

1. Create affordable, culturally appropriate messages
2. Evaluate promo tactics according to customer needs
3. Learn about other free or inexpensive tactics

3. Learn to promote services through technology

4. Develop and implement a media plan

www.lcsworldwide.com
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Topics to be developed:

A Social Marketing: With your customer in mind
A Promotional Tactics in Libraries
I Money Talks

I Creating Effective Messages
AThe fAFlyer Fevero (and wh

| Social Media in the Library Environment
I A Non-nonsense Media Plan

www.lcsworldwide.com



Social Marketing
With your Custorner in Mincl
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DITTERENGCES

Traditional Marketing Social Marketing
What? Products and services What? Benefits
Who? Businesses, corporations Who? Government, non-profits
When? Constantly When? Campaign / budget basis
How? Product information / How? Beliefs and motivations /
emotional response emotional response
What for? Change mass behavior / What for? Change individual
move products behavior / benefit society
Final result Profit Final result Public good

www.lcsworldwide.com
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Poor Credit?
No Credit? suMmmer
WE CAN preview
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Socilal Marketing
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